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Student Builds Business With 1.8 Million TikTok Video Views
CEDARVILLE, OHIO -- Amy Wikrent was hopeful she’d find a market for her handmade clay

jewelry, but she never imagined one of her business videos would get 1.8 million views on
TikTok and that she’d sell her entire inventory.
Wikrent, a senior professional writing and information design student at Cedarville University
from Mundelein, Illinois, started Beloved Priceless in November 2019. Sales of the handmade
earrings, keychains and necklaces support Mission of Hope, an organization that serves
Haitians in poverty.
“The purpose of the brand is to sell handmade polymer clay creations in order to celebrate the
beauty and value of each individual person and the fact that they are made in the image of
Christ,” said Wikrent.
The success of her growing business is largely due to two viral TikTok videos. Her first viral
video posted July 22 received an impressive 53,000 views. That video showed her process for
making earrings, with a voiceover explaining the mission of her brand.
Posting again on September 6, she might reasonably have expected a similar good number of
views, but this time the results were amazing: 1.8 million views. For the September 6 video, she
followed a TikTok trend for creators where she contrasted photos of what people think of when it
comes to polymer clay jewelry, versus what she actually makes.
After her second TikTok video went viral, she sold out of all of her products with approximately
300 orders.
“A lot of people that purchased it at that time were also interested enough to continue ordering,
so although sales did spike during the first two days, this video allowed me to start to develop a
permanent growing customer base,” said Wikrent.
“If I continue to create TikTok content regularly, I think this will also continue to reach a wider
range of customers.”
“It has been encouraging to receive feedback on how much people love this jewelry, and I’m
excited about how a large portion of the sales have been going toward Mission of Hope for
Haiti,” said Wikrent.
Currently, she is in the process of collaborating with Mission of Hope to create a collection of
earrings for their Women Empowerment program, which equips abuse victims with skills for
building their own business.

Amy’s website and products can be viewed at belovedpriceless.com.
Located in southwest Ohio, Cedarville University is an accredited, Christ-centered, Baptist
institution with an enrollment of 4,550 undergraduate, graduate and online students in more
than 150 areas of study. Founded in 1887, Cedarville is recognized nationally for its authentic
Christian community, rigorous academic programs, including the Bachelor of Arts in
Professional Writing and Information Design, strong graduation and retention rates, accredited
professional and health science offerings and high student engagement ranking. For more
information about the University, visit www.cedarville.edu.
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